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Tracie Rodwell-Dunne
Tracey McLeod

• Award Winning Interior 

Designer for over 30 years

• Owner of Beaumont School 

of Interior Decorating & 

Design for over 20 years

• Creator of the Colour 

Psychology System 

• Award Winning 

Interior Decorator

• Completed over 200 

Colour Psychology 

Readings for families 

in Brisbane and Gold 

Coast



What colour psychology is …

Write down what your favourite colour is and why.
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What colour psychology is …

COLOUR PSYCHOLOGY is the 

study of colour as it determines 

human behaviour.

Wikipedia 
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What colour psychology is …

The LANGUAGE of colour is communicated quicker 

to the brain than words or shapes.
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What colour psychology is …

COLOUR works directly on our 

feelings and emotions.
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What colour psychology is …

Personal Preferences

Our INTERPRETATION of colour is universal…
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What colour psychology is …

Personal Preferences

But  the EFFECT of colour is uniquely personal 

and influences us individually. 
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What colour psychology is …

Personal Preferences

FACTORS such as gender, age, and culture can influence 

how an individual feels about certain colours.
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What colour psychology is …

USED WIDELY in marketing and branding 

to influence consumers' emotions 

and perceptions 

of goods and services.
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Seafood 

Restaurant 

in Sydney 
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“Little Italy” 

Lygon Street 

Melbourne 
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Italian 

Restaurant 

Gold Coast
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Created in the early 

1600s by Aron Sigfrid

Forsius of Finland and 

used all over the world.
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The Real Neutrals

Black, Grey and White 

do not appear on the colour wheel 

as they are not considered to be colour.
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The ‘Mock’ Neutrals

The neutral you have 

when you aren’t having a neutral.
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The ‘Mock’ Neutrals
are actually COLOUR mixed with white, black or grey … 

this is called ‘neutralizing’ the colour.
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Our Colour Psychology 

System studies the 

emotional effects of 51 

colours.
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“Research shows that over 70% of people  

chooses to paint their interiors white for fear 

of getting their paint colours wrong.”
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What’s missing?



© courses4creatives 2019 www.courses4creatives.com 22

THE CLIENT



What colour psychology is …

Colour Psychology helps puts the  

‘YOU’ back into the Client’s  home. 
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How Colour Psychology is 

reflected in your home …
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Blue – intellect, trustworthy, diplomatic

White – clarity, fairness, opening up

Black – safe & protected, supportive

Pale Blue – open communication, calm 

Grey – calm, gentle, approachable

Gold – abundance, wisdom

Colour concept provided by Bristile Roofing & created by Wendy Moore

Colour Psychology 

Meanings

Concept 1
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Creates an environment that feels 

safe and supportive, with a sense of 

open communication. 

A great space for opening up and 

feeling calm. Open to creating 

abundance. 

Colour concept provided by Bristile Roofing & created by Wendy Moore

Colour Psychology 

Meanings

Concept 1
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White – clarity, fairness, open

Pale Pink – expresses love & affection

Salmon Pink – soothing, emotional support 

Black – safe & protected, supportive

Maroon – grounded support 

Beige – positive, optimistic, balanced

Pale Lavender – calm, approachable, 

disciplined

Colour Psychology 

Meanings

Concept 2

Colour concept provided by Bristile Roofing & created by Wendy Moore

Concept 2
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This environment expresses love and 

affection and offers soothing 

emotional support. It has a sense of 

feeling safe and protected. An 

open, optimistic, grounded home. 

Colour Psychology 

Meanings

Concept 2

Colour concept provided by Bristile Roofing & created by Wendy Moore

Concept 2
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White – clarity, fairness, open 

Grey – calm, gentle, approachable

Aqua – open hearted & communicative 

Brass – wise positive expression

Slate - peaceful balanced environment

Colour Psychology 

Meanings

Concept 3

Colour concept provided by Bristile Roofing & created by Wendy Moore
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A peaceful, balanced environment that 

has a calm and gentle atmosphere, 

great for open-hearted, positive 

communication. 

A strong sense of clarity and fairness

within this home. 

Colour Psychology 

Meanings

Concept 3

Colour concept provided by Bristile Roofing & created by Wendy Moore
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Colour Psychology Readings
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Colour Psychology 
in 

Commercial, Health Care, 

Government Projects
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Colour Psychology Certification Program

Register for course information at

www.courses4creatives.com
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QUESTIONS?
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THANK YOU

Tracie Rodwell-Dunne & Tracey McLeod


